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TAG-Legal Attends
AIPPI Virtual World Congress

AMMAN – Talal Abu-Ghazaleh Legal (TAG-Legal) took part in the annual International
Association for the Protection of Intellectual Property (AIPPI) Congress virtually held and
tackled key issues related to the Intellectual Property world.
Experts from around the world tackled substantive legal work or harmonization program,
professional development component, management of the association, in addition to other
key subjects.
Ms. Deema Abu-Zulaikha, Senior Legal Consultant and Brand Protection Department Manager,
represented TAG-Legal in this year’s event that was held from October 5 to October 14, 2020.
Ms. Deema Abu-Zuleikha, Senior Legal Consultant and Quality Control Manager, represented
TAG-Legal in this year’s event that was held from Oct. 5 to 14, 2020.
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Meet TAG-Legal at
INTA 2020 Virtual Meeting

AMMAN - Talal Abu-Ghazaleh Legal (TAG-Legal) will participate in the virtual 2020
INTA Annual Leadership Meeting that will be held November 16 to 20, 2020.
To arrange a virtual meeting with one of our representatives during the event, please contact
us at: agip@agip.com
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Oman Introduces 5% VAT

MUSCAT - The Sultanate of Oman issued the Value Added Tax (VAT) Law under
Sultani Decree No 121/2020 to start imposing a five percent VAT within six months.
The Tax will be imposed on most goods and services, with specific exceptions in the law
and regulations, and it will also be imposed on the import of goods into the Sultanate
with specific exceptions in the law and regulation as well.
It is worth mentioning that Oman will be the fourth country in the Gulf Cooperation
Council (GCC) to implement the VAT. The unified VAT Agreement for the GCC countries
was signed in November 2016 and came into effect in 2018.
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INTA Raises Concerns about Proposed
Brand Restrictions Legislation in Mexico

NEW YORK - As governments worldwide continue to explore legislative actions to
protect public health by restricting the use of branding elements on products they deem
unhealthy, International Trademark Association (INTA) continues to weigh in on this
key policy issue in order to protect brand owners’ Intellectual Property (IP) rights.
The increasing number of brand restrictions in various regions are putting numerous
industries and product categories at risk. INTA has filed submissions with governments
on brand restrictions in more than 20 jurisdictions globally.
Adding to this growing list, on July 15, 2020, INTA submitted to the Coordinador General
de Proyectos Especiales Encargado de la Comisión Nacional de Mejora Regulatoria
(CONAMER), the regulatory agency, its comments on recently proposed brand restrictions
legislation in Mexico. The proposed legislation aims to prohibit the use of characters,
animations, animated cartoons, celebrities and the like in advertising.
What’s at stake? Companies are constantly searching for opportunities to identify and
satisfy consumer needs, introducing new products and developing strategies to position
their brands among competitors. They also invest in market research and development,
along with educational campaigns. However, with brand restrictions, where there is
no room for discretion, economic freedom and free competition are under attack, and
impact the healthy functioning of the market.
In the case of recent legislation proposed in Mexico, the most notable and disturbing aspect of
these reforms is that they do not consider the rights and principles that govern the ownership
of intangible assets. If the use of registered trademarks is prohibited or severely limited by
identifying certain types of products or services, they will simply become signs that remain
in a public registry without connection or relationship to the market and consumers.
In the July 15, 2020, comments, INTA urged CONAMER to withdraw Article 24Bis 1
and/or to eliminate from it the following words [translated]:
“Children’s characters, animations, animated cartoons, celebrities, athletes, pets” and
leave the article as follows:
6

TAG-Legal

tag-legal.com

Article 24Bis. 1 Advertising of prepacked products which label includes one or more warning
labels or sweeteners legend, in accordance with the corresponding standard, shall not include
interactive elements, such as special visual games or digital downloads, aimed to children
that encourage or promote its consumption, acquisition or selection of those products.
The proposed legislation is in addition to a recently passed amendment that takes effect
next year that requires specific mandatory information on prepackaged products consisting
of food and non-alcoholic beverages.
Limitation on the use of distinctive elements on product labels as conceived constitutes a
restriction on the use of trademarks, particularly those consisting of characters, drawings,
and even celebrity and athlete likenesses. This arguably limits a brand owner’s right
to use figurative, graphic, or 3D elements under the generally accepted international
definition of what constitutes a trademark (Article 15.1 Agreement on Trade-Related
Aspects of Intellectual Property Rights, TRIPS). Some of the prohibitions may also
result in limitations on the use of works protected under copyright.
These restrictions could affect the positive benefits of production and/or consumption
of products. Industries often stimulate growth in other sectors. The development of a
product by a company can create or expand the market for complementary products
and related services.
INTA does not object to the inclusion of seals and legends established by the applicable
Mexican Official Standards on the advertising of prepackaged products, or the prohibition on
including in the advertising, recommendation or recognition of professional organizations
or associations, which is under discussion. But the Association condemns the restriction
imposed on brand owners’ rights to use their trademarks, which violates international
treaties, Mexicans’ fundamental rights, and Mexican laws, considered to be of public order.
Although governments consider these measures a strategic move to achieve public health
policy objectives, they introduce restrictions on the use of intangible assets and create
a conflict between rights, generating uncertainty as to the impact that these regulations
will cause to the market since they restrict economic freedom. High-impact adjustments
arguably pose a conflict between rights, such as freedom of industry, commerce or work,
right to information, freedom of expression, and IP rights.
INTA’s Board of Directors passed a resolution in November 2019 formalizing the
Association’s position on brand restrictions. INTA strongly believes that restrictions on
brand symbols are being imposed or considered without due consideration and/or scientific
evidence, and that there are other less drastic means of providing equal or greater protection
to public health and safety without the need to restrict the rights of brand owners.
“Such restrictions are being imposed or considered without adequate marketplace impact
assessments and credible evidence to reasonably demonstrate that such measures will
effectively achieve their intended results,” the resolution states. “Restrictions on brand
symbols are being imposed or considered without due consideration even though there
are other, less drastic, means of providing equal or greater protection to public health
and safety without the need to restrict the rights of brand owners.”
Source: INTA
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UAE Amends Bankruptcy Law
to Cover Pandemic Situations

DUBAI - The UAE Cabinet, under the chairmanship of His Highness Sheikh Mohammed
bin Rashid Al Maktoum, Vice President and Prime Minister of UAE and Ruler of Dubai,
has approved amendments to the provisions of the Federal Law by Decree No. (9) of
2016 on Bankruptcy as part of the government's continuous efforts to develop the legal
and legislative frameworks in the various sectors, particularly the economic sector, which
is a fundamental pillar within the UAE strategy for the next fifty years.
The amendments stipulate the addition of new provisions to the law with regards to
"emergency situations" that impinge on trade or investment, in order to enable individuals
and businesses to overcome credit challenges in times of pandemics, natural and
environmental disasters, wars, etc.
The amendments are aimed at ensuring fulfilment of obligations, and mitigating loss given
default without prejudice to bankruptcy law, while enabling creditors to secure their rights.
The new amendments stipulate that the debtor shall be exempted from commencing procedures
to declare bankruptcy. Should the debtor file an application that would be approved by the
competent court, he may reach a settlement with creditors wherein he may request a grace
period, or negotiate a debt settlement within a period of not more than 12 months.
According to amendments, the competent court, in case of approving the bankruptcy
application, would not take any proceedings involving the debtors' funds that are needed to
keep businesses running during the set period in case they defaulted on debt for emergency.
The new amendments give room to the possibility of getting new financing as per specific
terms and conditions in order to secure the liquidity needed to recover businesses and
enable them to survive challenges in time of emergencies.
Source: Khaleej Times
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Three-Dimensional Trademarks
Non-Conventional Business Identifiers
By: Dr. Nida’ N. Goussous
Talal Abu-Ghazaleh Legal

In the last decades, a new trend for trademark protection came into force, the so-called
“non-conventional trademarks”. Traditionally, the scope of trademark protection was
limited to these conventional type of trademarks, namely those incorporate characters,
words, logos, pictures, symbols, numbers or a combination thereof, which consist of
a distinctive character, sufficiently eligible to serve as an identifier of the commercial
origin of products or services and to distinguish traders from each other’s.
Consumers’ attraction became a need to compete in a changeable highly competitive
market to take a special advantage over others. In this trend, competitors needed to
distinguish their goods and services in a non-traditional manner to attract the attention
of customers. Non-conventional brands’ identifiers were one of the tools to obtain the
special advantage on one hand, and to widen the scope of protection for these identifiers
on the other hand.
Serving as a business identifier, products’ design became a medium for business
marketing since these designs distinguish the origin of the products due to their distinctive
characters which connect in the mind of consumers with the traders of these products.
A product design means the outer appearance of a product or a part thereof. Coca Cola
is recognized by consumers through the shape of its bottle. Also, m&m chocolate is
recognized through the designed chocolate balls.
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Responding to this development, 3D trademarks were found in an aim to widen the
scope of trademarks by conferring protection to products’ designs which became a
competitive advantage and business assets, by rewarding their owners with the exclusive
right of exploitation.
A local legislative response was needed to include the protection of 3D trademarks under
the related Laws. Accordingly, local laws were remodeled through widening the definition
of a “Trademark” by including the category of 3D marks to the scope of protection.
In China, the registration of 3D trademarks is acceptable in principle, though the design
must be special and gained fame. Also, in Bahrain, Kuwait, Iran, India, Libya, Morocco,
Nigeria, Russia, Pakistan, Sudan, Tunisia, Turkey, UAE, Yemen and Japan registration
of a 3D trademark is acceptable.
To be registered as a trademark, a 3D mark must meet the conditions of trademark
registration in the concerned country particularly, the significant distinctiveness.
Based on that, certain elements must be determined prior to conferring a 3D trademark
protection to the design of a product, namely, the capability of the design to distinguish
the product of a trader from the products of the others without the associated word mark.
Besides to the capability of the said design to grant the owner a competitive advantage
over other competitors.
In this context, the following question must be asked, why do traders protect a product
design under Trademarks Laws while Industrial Designs Laws provide similar protection
for such a design specifically?
TRIPS Agreement provided for the protection of industrial designs. Sub-article (3) of
article (26) of the said Agreement requested the member countries to provide a minimum
period of (10) years for the protection of industrial designs in their local laws, and no
renewal period was mentioned. Accordingly, protecting a product design under Industrial
Designs laws means that one will have the exclusive right to exploit the design for a
limited period of time which is not renewable.
Trademarks protection is an indefinite protection in terms of time as long as the owner
of the registered trademark renews the term of protection subject to article (18) of
the TRIPS Agreement, which provides that member countries must provide in their
legislations for a minimum period of 7 years for trademarks protection which is subject
to an indefinite renewals.
Serving as a business identifier, it is recommended to protect a product design as a
trademark to guarantee the exclusive rights therein for an unlimited period of time rather
than the protection under industrial designs law, taking into account, the ability of the
design in question to serve as a brand identifier for such a long term.
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Talal Abu-Ghazaleh for Technologies

The DIGITAL Citizen Tablet

Octa Core 1.6 GHz CPU
Android 9.0 (Pie)
10.1" Screen 1200 x 1920
2G/3G/4G Connectivity
4 GB RAM, 64 GB Storage
Battery Capacity: 6000 mAh
5 MP Front Camera and 13 MP Rear Camera
Dual SIM Cards, GPS & Bluetooth
Wi-Fi: IEEE 802.11 a/b/g/n/ac
Leather Cover with USB Keyboard
HQ Bluetooth Earphones and Screen Protector | 1 Year Warranty

FOR EVERYONE FOR EVERYTHING

Intel Core i7 6500U
Intel® HD Graphics Card
Additional NVIDIA GT940 MX 2GB Graphics Card
Storage: 1 TB SATA HDD | 128 GB Slot SSD
Wi-Fi, Bluetooth, HDMI (4K) Output, 2 IN 1 SD/MMC
15.6 Inch Full HD Screen
Built in Camera
4 USB Ports: 2 USB3.0 , 2 USB2.0
Chocolate Backlit Arabic\English Keyboard
Carrying Case | 1 Year Warranty

FOR PROFESSIONALS EXTRA PERFORMANCE
Intel Core i7 CPU 8550U
Intel® HD Graphics Card
8 GB DDR4 RAM
15.6 Inch Full HD Screen
Storage: 1 TB SATA HDD | 128 GB Slot SSD
Wi-Fi, Bluetooth, HDMI (4K) Output, 2 IN 1 SD/MMC
4 USB Ports: 2 USB3.0 , 2 USB2.0
Built in Camera
Chocolate Backlit Arabic\English Keyboard
Carrying Case | 1 Year Warranty

*VAT Included

TAG.Global Building 46 Abdel Rahim Al-Waked Street, Shmeisani, Amman, Jordan
TAGUCI Building104 Mecca Street, Um-Uthaina, Amman, Jordan
+962 65100 250

info@tagtech.global

For More Information: www.tagtech.global

Talal Abu-Ghazaleh for Technologies

YOUR TABLET FOR ALL PURPOSES

Docking Keyboard and Stylus Pen
Android 9.0 (Pie)
Octa Core 8 x A55 1.6GHz+1.2ghz
10.1 inch with 1200 * 1920 LCD
4 GB RAM 64 GB Storage
5 MP Front Camera and 13 MP Rear Camera
Single SIM Card, Support 2G/3G/4G
Battery Capacity: 6500 mAh
Wi-Fi: IEEE 802.11 a/b/g/n/ac
Leather Cover with Docking Keyboard-touch pad
HQ Bluetooth Earphones and Screen Protector | 1 Year Warranty

THE UNIVERSAL LAPTOP FOR EVERYBODY
14 inch Full Metal laptop
Intel Core i3
8 GB RAM
Battery: 4000 mAh
SSD 128GB + HDD 500GB
Backlit Keyboard
1 USB Ports (3.0) 1 USB Ports (2.0) and Type-C
and HDMI Ports
Fabric Sleeve Case | 1 Year Warranty

High Range Specifications
10th Generation Intel Core i7 (1065G7)
15.6 inch FHD IPS
Battery: 7400 mAh
SSD 128GB + SSD 512GB
8 GB RAM, DDR4
Backlit Keyboard
Full Function Thunderbolt
2 USB 3.0, 1 USB 2.0, HDMI Ports
Fabric Sleeve Case | 1 Year Warranty

*VAT Included

TAG.Global Building 46 Abdel Rahim Al-Waked Street, Shmeisani, Amman, Jordan
TAGUCI Building104 Mecca Street, Um-Uthaina, Amman, Jordan
+962 65100 250

info@tagtech.global

For More Information: www.tagtech.global

Where We Operate

General Administration
Email: taglegal@tag-legal.com

Karachi, Pakistan
Email: asia@tag-legal.com

Abu Dhabi, UAE
Email: abudhabi@tag-legal.com

Khartoum, Sudan
Email: mea@tag-legal.com

Algeria, Algeria
Email: mea@tag-legal.com

Kuwait City, Kuwait
Email: kuwait@tag-legal.com

Amman, Jordan
Email: jordan@tag-legal.com

Manama, Kingdom of Bahrain
Email: bahrain@tag-legal.com

Beirut, Lebanon
Email: lebanon@tag-legal.com

Moscow, Russia
Email: eu@tag-legal.com

Cairo, Egypt
Email: egypt@tag-legal.com

Muscat, Oman
Email: oman@tag-legal.com

Damascus, Syria
Email: syria@tag-legal.com

New Delhi, India
Email: asia@tag-legal.com

Casablanca, Morocco
Email: mea@tag-legal.com

Nicosia, Cyprus
Email: eu@tag-legal.com

Doha, Qatar
Email: qatar@tag-legal.com

Ramallah, Palestine
Email: mea@tag-legal.com

Dubai, UAE
Email: uae@tag-legal.com

Riyadh, KSA
Email: ksa@tag-legal.com

Jebel Ali Free Zone Area, UAE
Email: Jafza@tag-legal.com

Sana’a, Yemen
Email: mea@tag-legal.com

Jeddah, KSA
Email: ksa@tag-legal.com

Shanghai, China
Email: asia@tag-legal.com

Kabul, Afghanistan
Email: asia@tag-legal.com

Tunis, Tunisia
Email: mea@tag-legal.com

This Newsletter is Published by the Quality Control Department of Talal Abu-Ghazaleh Legal (TAG-Legal)
© Talal Abu-Ghazaleh Legal 2019
Reproduction is permitted provided that the source is acknowledged.
For inquiries: Quality Control Department
Talal Abu-Ghazaleh Legal (TAGLegal) / quality.legal@tag-legal.com
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