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ﺷﻬـــﺎدة ﺷﻜﺮ وﺗﻘﺪﻳﺮ
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أﺑﻮﻏﺰاﻟﺔ ﻟﻠﻤﻠﻜﻴﺔ اﻟﻔﻜﺮﻳﺔ
Abu Ghazaleh Intellectual Property-TMP agents
وذﻟﻚ ﺗﻘﺪﻳﺮا واﻣﺘﻨﺎﻧﺎ ﻟﻌﺸﺮ ﺳﻨﻮات ﻣﻦ اﻟﻌﻄﺎء و اﻟﺘﻤﻴﺰ ﻓﻲ ﺗﻘﺪﻳﻢ أﻓﻀﻞ اﻟﺨﺪﻣﺎت ﻓﻲ ﻣﺠﺎل
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AGIP Awarded Certificate of Appreciation by Dubai Customs
DUBAI – Abu-Ghazaleh Intellectual Property (AGIP) has received a certificate of
appreciation from Dubai Customs, in recognition of its essential role in safeguarding
Intellectual Property Rights (IPRs) as well as in promoting awareness on the significance
of IPR protection,
During the last 10 years, AGIP has worked in close cooperation with Dubai Customs to
improve the climate for intellectual property protection, and to encourage the Customs
Department to adopt best IP practices.
In this regard, Mr. Amjad Al-Husseini, executive director of AGIP UAE office, said:
“AGIP is proud to be recognized by Dubai Customs under the guidance of our Chairman
HE Dr. Talal Abu-Ghazaleh. AGIP works in close coordination with Arab governments
and multilateral organizations on introducing an efficient IP system in the region.”
AGIP has been receiving the Managing Intellectual Property (MIP) Award for being
the top IP firm in the Middle East for the last 11 years. In addition, it has been awarded
the Best IP Advisor in the Middle East during the 1st, 2nd and 3rd editions of the
Innovation & IP Forum and Awards.
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AGIP Provides Brand Protection Services in Russia
MOSCOW – Abu-Ghazaleh Intellectual Property (AGIP) provides a full range of trademark
services, from complete portfolio management to trademark protection strategies. AGIP office
in Russia provides clients with a customized approach on protecting and enforcing their brands
in the markets, including:
1. Analyzing the current brand situation in Russia and preparing the related report
2. Legal consultation
3. Legal actions for protection of existing trademark(s) as follows:
• Drafting and registration of license/franchise agreements;
• Collection of evidence of use;
• Registration of additional trademarks/designs (to insure full protection of client›s rights);
• Customs protection including trademark recordation with Customs Department;
• Drafting cease and desist letters;
• Drafting and sending warning letters to appropriate authorities;
• Identification and prosecution of the violator.
For more information, please contact AGIP Russia office at russia@agip.com
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New Trademark Official Fees in Cyprus
NICOSIA – As per the new Trade Mark IP Law issued in
Cyprus on June 2020, new official fees of trademark services
have been adopted by Cyprus Trademark Office.
The new official fees have been imposed for all trademark
services, including filing, registration, publication, etc…., and
have been published in the official gazette.
For more information in this regard, please contact us at
europe@agip.com
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Patents and Pharmaceutical Marketing
Could patents be used as a marketing tool for a pharmaceutical product?
A lot of inventors in the pharmaceutical industry, pharmacists for instance, wonder about how to
register patents for their pharmaceutical products, and they ask questions about the importance of such
registration and how to use it as a marketing tool. Read the following to find answers for these questions:
A patent is considered a safe tool in the hands of its owner. It gives its owner an exclusive right on
its inventive product against reproduction, imitation, or identification. A pharmaceutical product
is patented if it is produced through a novel manufacturing method, introduced in a new manner,
accomplished a new achievement, or provided a technical solution for a certain problem.
What do patents provide for their owners?
Patents granted to the creators of new pharmaceutical products provide protection to such
products for 20 years, provided that annual renewal fees are paid. Patents protect their owners
against reproduction in many ways.
Is it permissible to grant a license to use an inventive pharmaceutical product?
The owners of patents, pharmacists who invented the products for instance, may give others a
license to use such products. Licensing is based on terms agreed upon by both parties. Patents’
owners may also sell all of their rights to third parties, so the patent will be, pursuant to the
deed of assignment, owned by the new owner.
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What is the legal procedure that follows the expiration of the patent protection period of
a pharmaceutical product?
After the expiration of the protection period, which is specified pursuant to the international
law for patents and differs from a country to another, the patent owner loses his/her exclusive
rights in using such a patent and the invention falls into the public domain, and it becomes
available for use by anyone according to the legally commercial methods.
Patents give their owners, whether individuals or entities, crucial weight regarding the commercial
investment of patents. Moreover, the patents system gives the owners a strong position that qualifies
them for competitiveness and gives them edge over other competitors in the market.
Patents for pharmaceutical products contribute to increasing the return on investment by making
use of the exclusive marketing of the invention during the patent protection period, in addition
to the possibility of licensing specific entities to use the invention. Owners of patents may also
waiver or sell their patents to manufacturing companies, which have the ability to commercially
invest in the product. Moreover, if the patent is owned by a company with a trademark, the
patent will give added value to this trademark.
Why patents are important for pharmaceutical products?
• Patents prevent competitors from imitating the products.
• Patents prevent competitors from dealing with the products by any means, such as by using,
selling, offering to sell, or importing it, unless with a prior license.
• Patents allow their owners to sell their products or transfer their ownership, so the license will
be treated as a contract by which the owner of the patent allows others to use the invention,
whether for a consideration, or free of charge, for a specified usage in specific regions (the
license may be granted throughout the lifetime of the patent). Licenses may also be used to
allow individuals/entities working in R&D of following the recent technological advances
in the patents field. Such technologies are required in the production of new pharmaceutical
products, in accordance with agreed conditions.
Thus, patents and licenses in the field of pharmaceutical marketing are two separate issues.
Granting a patent to a new medicine in a certain country does not give the owner of the patent
the right to sell the medicine in that country without the permission of the regulatory authority
(FDA for instance). Moreover, there is no relation between granting a patent and the approval
of the regulatory authority, although some countries require the applicants to obtain patents as
an initial condition of obtaining the approval of the regulatory authorities (FDA, for instance).
Patents’ owners should also provide information about whether they obtained patents or not, in
addition to information about the granted patents. Some countries prevent its regulatory authorities
(the FDA for instance) of granting a marketing license unless a relevant patent is obtained.
Two common examples of the licenses granted in the pharmaceutical industry are as follows:
• A license that allows third parties to use patents during the protection period, which is known
as “research exception,” by which such parties are allowed to use inventions for research
purposes during the validity period of the patent.
• “Regulatory review exception,” an exception that allows competitors who produce generic
medicines of a limited use of the invention that obtained a patent before the expiration of
such a patent for the purpose of obtaining a license to market a competitor’s product, this
exception is known as “Bolar exception”
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In cases where the competition is based on the quality of the pharmaceutical product and the
service provided along with the invention, it will be appropriate, in addition to protecting
the invention as a patent, to protect the trademark in order to prevent others from trading by
exploiting the name of the manufacturing company and its goodwill.
For the aforementioned reasons, patents are effective tools that help in marketing pharmaceutical
products, though the commercial success of the invention cannot be ensured once the patent
is granted, because such success depends on the market needs, customer satisfaction, targeted
segments, and their need for the pharmaceutical product.
Abu-Ghazaleh Intellectual Property (AGIP) is one of the pioneers in the field of intellectual
property in general. AGIP provides comprehensive services to meet the requirements of its
beneficiaries; such services include, patents registration, patents anti-infringement and related
legal actions, licensing, and consultation services relevant to patents, trademarks, industrial
designs, copyrights and domain names.
AGIP provide its services through a team of specialized experts in these fields as the top company
in the world in the field of IP registration and protection. AGIP guarantees the speedy completion
of its transactions and follow up and success of such transactions, through its more than 100
offices around the world and through a network of more than 180 liaison offices.
References: WIPO
For more information about AGIP services, please visit AGIP website: www.agip.com
By: Maryam Shehadeh
Patent Marketing Officer/ AGIP Jordan
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Publications

Second Updated
Version of

TAG-ICT
Dictionary
Issued

AMMAN - Talal Abu-Ghazaleh Organization (TAG-Org) has issued the second updated
version of TAG-ICT Dictionary, after updating its input and inserting a new set of terms used
in daily life, due to the fact that past months witnessed the launch of a large number of
concepts, terms, technologies, application and protocols of communication.
HE Dr. Talal Abu-Ghazaleh, TAG-Org chairman, said in the dictionary introduction that ICT
plays a signiﬁcant role in our life, and helps our society change into a Knowledge society.
He added that the contribution value of individuals or groups is measured by the contributions
produced by thought and innovation.
For example, it has been easy and necessary to teach the new generation throughout all stages,
using electronic means.
Dr. Abu-Ghazaleh reiterated his intention to continue updating and developing the dictionaries issued by TAG-Org which are, in addition to TAG-ICT Dictionary: Talal Abu-Ghazaleh
Intellectual Property Dictionary, TAG Dictionary of Legal Terms, TAG Accountancy and
Business Dictionary, Talal Abu-Ghazaleh Dictionary of Patents and Talal Abu-Ghazaleh
Collocations Dictionary.
He also explained that these publications aim at enriching the Arabic language references, and
contribute to knowledge dissemination amongst students and all business sectors, through
specialized scientiﬁc and professional publications.
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